
Order Form 
Centre for Tourism and Cultural Change 

Leeds Metropolitan University, UK 
www.tourism-culture.com 

 
 
Working Papers in Tourism and Culture  
 
This is a series of individually published papers which are united by their attention to the relationship between 
tourism and culture. The working paper series published by the Centre for Tourism and Cultural Change, now 
based at Leeds Metropolitan University provides a platform to encourage and disseminate new research and 
conceptual developments in the broad theme of Tourism and Culture. To order simply tick boxes, fill in the 
form on the back and post it.  
 
 

 
Working Papers available: 

   

Nation Building and Tourism in  
Singapore, 2003 
Joan Henderson, Nanyang Technological University,  
Singapore 
17 pages, ISBN 1 84387 018 5 - £6.50 

 

Locality Profiling: Assessing 
Sustainability in Tourism Development, 
2003  
Peter Walker, Sheffield Hallam University, UK  
25 pages, ISBN 1 84387 042 8 - £6.50 

 

Heritage, Identity and the Politics of 
Commemoration on "Columbus Island" 
(La Gomera, Canary Islands), 2004 
Raoul Bianchi, London Metropolitan University, UK 

  34 pages, ISBN 1 84387 115 7- £6.50 
 

In search of Utopia: Creating the 
Employment Relationship in the small 
Hospitality Firm, 2004 
Emma Martin, Sheffield Hallam University, UK 
18 pages, ISBN 1 84387 085 1- £6.50 

 

Ethics and Tourism Marketing 
Misrepresentation: Perceptions of 
Management Culture among Prospective 
Employees, 2004 
Glenn F. Ross, James Cook University, Australia 
20 pages, ISBN 1 84387 063 0- £6.50 

 

Socio-Cultural Impacts of Western 
Tourism: Reflection on the Kenyan 
Communities, 2004 
Roselyne Nyawiri Okech, Maseno University, Kenya 
15 pages, ISBN 1 84387 064 9- £6.50 

 

Nigerian Tourism and Implications of the 
African Growth and Opportunity Act, 2004 
Binta Abubakar, Swinburne University, Australia 
17 pages, ISBN 1 84387 116 5- £6.50 

 

  

The Significance of Photographic 
Images for the  Marketing  of 
Libyan Tourism, 2004  
Mokhtar A. Jwaili, Dr. Brychan C. Thomas and Dr. Said F. 
Al-Hasan, Business School, University of Glamorgan, UK 
13 pages, ISBN 1 84387 065 7- £6.50 
 

We are all Danes for the Weekend.” 
Danish Days in  Solvang, California, 2004 
Hanne Pico Larsen, University of California, Berkeley, USA 
12 pages, ISBN 1 84387 1149- £6.50 

 

Individualism or Emulation? Difference 
and Choice Re-examined and the 
Implications for the New Tourism, 2004, 
Richard Voase, University of Lincoln, UK 
1  3 pages, ISBN 1 84387 086 X- £6.50 

Developing Cultural Tourism through 
Festivals: the Case of Athens Festivals, 
2004 
Dimitris Koutoulas, University of Macedonia, Greece 
16 pages, ISBN 1 84387 117 3- £6.50 

 

Touristic Authenticity and Authenticity 
in Tourism Marketing: A critical Text in 
the Backdrop of  Postmodernism, 
Globalisation and the Internet, 2004 
Babu P. George, Goa University, India 
14 pages, ISBN 1 84387 118 1- £6.50 

 

 
 



 
a 
Your Contact Details 

 
Name: 
 
 
Delivery Address: 
 
 
Email:      

 
 
 
 
 
 
 
 
 
 
 
 

 
 
Contact 
 
Daniela Carl 
Centre for Tourism and Cultural Change 
Leeds Metropolitan University 
The Old School Board 
Calverley Street 
Leeds, LS1 3ED, United Kingdom 
 
Email: d.carl@leedsmet.ac.uk 
Tel: +44 (0) 113- 283 85 41 
Fax: +44 (0) 113- 283 85 44 
 

Payment Method 

 
I wish to order _______ Working Paper(s)  
 
Price (incl. international postage): 
 GBP         6.50   per Working Paper 
  
Total sum:  _______GBP 
 
I wish to pay by (please tick the appropriate box): 
 

 Cheque made payable to: Leeds Metropolitan University 

attached to this registration form (send by post or fax 
only).  

 

 Bank Transfer to: Lloyds TSB, Park Row, Leeds. 
     Account:  
 Leeds Metropolitan University. Account Number: 

04455227. General Account Sort Code 30-00-05. Swift 
Code: LOYDGB21007. IBAN Code: 
GB37LOYD30000504455227 

 Please quote:“5953, E. Osman, title of publication” 
and “your name”. 

 

  Credit Card (Visa, Master, Maestro, Debit Visa accepted 

only) 
 
 

If you pay by Credit/ Debit Card 

1. Amount in British Pounds Sterling (GBP): 

2. Card Type (please tick—Amex not accepted) 

  VISA           
 MASTER 


 MAESTRO     
   VISA DEBIT 

3. Card No 

4. Valid from 5. Expiry Date 

6. Issue No                   7. Security No  
(if applicable)                  (last 3 digits on signature strip)  
 

8. Name of Credit Cardholder (as on card) 

9. Date 

10 Signature of  Cardholder 



 
 


